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1) tertiary industry  ZH ==k

2) givefull playto 7840 K%

3) propagate v. fE3%, fLik

4)  economic blockage — Z¥F 4

5) takenshape &Y

6) the first-tiercity 2kl

7) large-scale  adj. KHUEK

8) forum n. iz, M

9) overwhelming adj. K
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12) proliferation  n. ji
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14) take the initiative 7k, Kilg, R EZ)

15) inaconstructive manner 7 i
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17) market-oriented TT¥1k

18) brand-oriented /i gt

19) internationalized ¥ 51k

20) protocol n. WET
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2) exposition JEWiL. YL
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6) Leipzig Spring Fair LSBT 4
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1) from macro perspectives T
2) give due consideration to W
3) integrate---with-+ 454

4) atthe outset of ]

5) amass exhaustive information  CHETER A R
6) beindicative of  {tH; F£H

7) make a probing analysis of VR A HT

8) statusquo  FAR

9) industry scale 7=\

10) devote considerable attention to e E
11) pressing  adj. A

12) get the whole picture of 21T f#

13) procure V. K

14) to be specific  H{AHi

15) make a self-assessment of ER7E

16) finances WAL HL; WAYETE

17) set about BT

18) economic state  ZHHIRIL

19) end result AR

20) industrial organization ~ f7MkZ{ZH
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1) feasibility report T4 PESR A

2) project planning i H 5k

3) exhibition license  Ji£ ¥ 24t

4) brand awareness i A4 JE

5) sales promotion A&

6) potential exhibitors ¥ {EZJig A
7) feasibility study mJ 47 PERFSY

8) similar exhibition [f]Z%)iE

9) high-level exhibition =5 /KHE & Y2
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1) playavital rolein 3% F 541
2) reverseone’srole ARG,
3) indispensable  adj. AANA] /()
4) high-end  adj. T
5) initiate V. JTUfeeeee-
6) asagood case inpoint MR BEULI A1) T
7) food processing machinery £ N CALAK
8) industrial media  fMbEEAA
9) accessible adj. T2k
10) preferableto  HHiEA
11) fallon PAE .. ]
12) cost-effectiveness JRA L 2
13) gooutall round  4=1fi BT
14) by meansof  i@il; KHE
15) with the adventof — Bfit5 - {2k
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16) marginalize  v. Z41

17) bynomeans  #iAN

18) highlighted merits %5 H
19) marketing campaign ~ E44ES)
20) toputitinanutshell — RiH2Z

2. ERFEPHEWARE:
1) sub-titleshow L
2) down-stream enterprise Rk
3) exhibit scope WIRERE|
4) target visitor group  H bR AEE
5) show catalogue 4T
6) exhibition brochure R
7) sales promotion/exhibitor acquisition 47 & T.1E
8) time slot I ) B
9) service supply chain IRtV i
10) official freight forwarder — #& % iz 7
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1) high-profile  adj. 51 AVEHIK
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3) targeted market segment  H ¥Rl /> ids
4) highlight  v. Z<H: SR



5) blazing adj. R

6) inlightof  H4

7) outsource  v. Ay

8) swap V. Hk

9) inthe initial period of  7£---+-- {1411
10) amassof  K#:

11) evoke  v. Flid

12) priorto  fEee 20

13) feature V. Z5ee--- DL EHIAS

14) forthcoming  adj. RLKEISkAY

15) far-reaching  adj. ALK

16) lays a solid foundation for ~ JAj----- FI N L ILRE
17) ensuing  adj. FHJ5HY

18) forthe sake of iy [ +eeee-

19) annual budget T RETIE

20) inafledging period 4t T H B
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1) public shows — AMXPERERS
2) positioning  GELL

3) prominent features 5% A
4) barter  (JTHENES) A
5) organizer EIpFLAL
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7) co-organizer HlpJrEAA

8) supporter SZHEFALAT

9) official media ¥ E fi4k
10) sponsor  HEBhELAY
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1) exhibition theme  Ji#& 18
2) keylink  SCEEIRY
3) economy of scale  FUAELTT
4) booth acquisition  JE & B
5) marketing activity BHEEN
6) state of affairs RE
7) hamper  v. Wit
8) diversified  adj. ZFEALIY
9) leave no means untried in doing sth 3/ 4x Jpfifgee -
10) market share 73744
11) facsimile machine  fEELHL
12) deservedly  adv. {ifFh
13) prospective  adj. FIAEM); AR
14) time-consuming  adj. FEH
15) usherin  5lif, 7K, With
16) electronic means  HL 7T
17) keep track of  FREF
18) system breakdown — FRZiif i
19) well-informed  adj. ¥4 5 RIE K
20) make a good job of ~ ffeee---fifUT
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1) brand-established exhibition 4 i jg 4>
2) international pavilion [ [ i [4]

3) group participations 1A% i

4) standard booth/package stand ~ FRyERERT (kRife)
5) wall panels  J b4

6) aisle/gangway  JEigiHiE

7) folding chairs 414

8) rawspace JGHuIIAN

9) floorplan (JEH) P

10) key accounts acquisition 5 % S
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1. FERRICP B IR A A SR H

1) follow-up work  FRHFHRSS

2) keep sh. updated about...... {5 NBERS T ...
3) participant (B INE

4) prominent features 74

5) paymentorder A FGE AT

6) sorting out and filing  ZERRIRY

7) registration form  Eid K

8) service provider/supplier  ARZ54EAE R

9) feedback n. [

10) value-added services  H4{¢ AR 5%

11) deposit n. E4:

12) cost-free and charged services %t %% AR 55 A 2% iR 5%
13) express delivery — ii$

14) etiquette  n. FL1X, LA

15) international business etiquette [ 5 5 45 LAY
16) opening ceremony  JTHEHiLAL

17) equipment demo WA BN AR

18) one-day tour around shanghai 5 — Hif

19) group booking  HIBATE

20) protocol affairs  #L FE %A

2. ERRICPHLAWARE:

1) exhibitor service manual % i i T/lit

2) booth fascia board A ERERRK

3) move-in FELE

4) space contract Z &[]

5) show catalogue/exhibitor directory i 41|
6) trade show grounds J& Wiz

7) exhibitor badge  ZJE M

8) additional furniture rental  Ji& Hf 5%
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9) technical seminar I ARAT S
10) welcome kit J iR B RI4E
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1) fierce competition IS4
2) springup R
3) vary v. A&tk
4) poorly-organized  adj. 414UAJ1i
5) allthemore  Hj
6) dampen the enthusiasm of 55+« -+« (B
7) appealing adj. X} ...... AT
8) domino effect EZ/ ST VI
9) lousy adj. M2
10) cometoadeadend £
11) given the importance of  %F-..... B E M
12) visitor attendance W AR F 7%
13) sharing business networks 3L 1oL R W
14) place emphasis on A}
15) die and mould processing A% H T
16) uptream enterprises Lyl
17) contribute to HIT.....
18) direct mailing (DM)  EiHE



19) decision-makers  n. P
20) check point i AL
2. ERRICPIENARE:

1) pre-registered code  FAEE L S

2) segment  4H4)»

3) individualized invitation AL BRI

4) visitor pass  ZWAE

5) on-site registration counter  IIHWAGF L &
6) layout JEIX) A

7) touch-screen enquiry system il AT R
8) make business matches 47 MV HC K}

9) visitorguide SMSWH

10) form filling counter i;ij%&
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1. EEFECP BRI S X R
1) rapport  n. EVAFHERISCR
2) mediacoverage  BEiAIRS
3) justify itself R B CIEAf
4) take heedof WK
5) mutual understanding A 1 B
6) long-standing KA )
7) create media hype  HEATUEARVE YL
8) brand image AT E] 723
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9) enhance V. iR

10) make asumming-up 4%
11) common practice L. 1
12) evaluation group  PFfE/NA
13) noteworthy  adj. fHAIFEN
14) fairness n. AR

15) credibility n. n{EHE

16) neutral position SRRVA: YY)
17) criteria  n. FpifE

18) authoritative  n. AU

19) farbelow  ZE(&T......

20) upturn (&) Ui

2. ERRELHHEVARE:
1) after-show reports i Jo4R 7
2) next edition T e
3) newsrelease  HIE KA
4) statistical analysis 32 #r
5) professional audience &MV Ax
6) FKM (ESCA4E ) SRR gt AR 2
7) literature n. ¥k}
8) checklist n. %A
9) fieldtrip  ScHi%LLikAT
10) supervisory body B P B LK
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1. BRI BB A S R A
1) asizeable number of VFIF£ £ 11
2) sponsoring organization 2> H ¥
3) meeting location/site £33 Fr
4)  concurrent show (B0 RN
5) meeting delegates & IUALE
6) seating JAE AT %
7) inadvance of fE..... R
8) strict restriction i 2 P R
9) general income goal S H xR
10) fulfill the ultimate aims of A2 H 1)
11) logistic support  J $h 3 Hr
12) procure V. K4
13) industrial segmentation £ Mk41 4>
14) suffer penalties 332 11K
15) financial position ~ Z5IRIL
16) settling dispute (A
17) ROI (return of investment)  HEA B[ %
18) There is not a shadow of a doubt that--+ = JC5E i =+ -+
19) narrow down ...to  ¥f...... 5 F
20) biennial  adj. PFEE—IKIN

2. EERICPHENARE:
1) ICCA [HprKkes kasilihes
2) PCO Llkai4ls
3) venue &iNILAT
4) conference 1 MATILAFI 210
5) symposium L @4
6) congress PR RAEARR KNS
7) convention & HIPEMI A ALY
8) plenary session 4 {A4riY
9) panel Lo 2SI
10) seminar  #Fi4

(=) #MiF

1. ReHERBRI RS RV 2 ARE;

2. BEBEREIES S RALAXKAT.

(=) FEEE

1. RESEMBESCEM, T# PCO MEERFTMEARLSWMMSE;
2. REMPEARURSCANTY, $2 T 20 L AL 3 0 P A A W R L 7 5

3. P LMial A TR VCAE BRSO BN A o

() Bk

1. BEMHIGERES PCO I L ZIRFUM A RS BRI AR 5K K 1R 5
2. BBAGEEHERUSHNARER.

() SRHLmMIR

12



1. ICCA I B MiK;
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1. BEERSCP I E TS R A
1) give full scopeto 7o K 3%E
2) expertise n. L JEIHEGH GE
3) managerial work 45 FE T4k
4) large-scale meetings  KZU4xiY
5) inaccordance with  §%
6) shortofsupply Mt 5K
7) under tight security =5 A%
8) holdtrue  AERKAL, FFGece--- N
9) allot v. 7rAd
10) explicitly — adv. Wi#fiith, V55
11) win-win situation  Xijg = ]
12) adversarial n. #F
13) omnipresent  adj. JCALATE)
14) complimentary services %%/l %%
15) well-thought-out  adj. #l:C %
16) well-planned  F§.Coit %I )
17) lest  conj. Ll
18) make a pointof 4% AL
19) duration n. IR
20) fine adjustment 4 %L

2. BRERITPHIENARE:
1) conference planning committee i3 5 %25 b1 4>
2) tracks & /EIFE
3) tours/field trips Jigii/ % 545 5
4)  keynote speakers = @i kA
5) conference program book 23 13U it
6) concurrent events [ 3135 5
7) conference satchel £ i3 #F k4%
8) proceedings £ i R 4
9) breakout session 1T 4N
10) plenary session 4{A4xil
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1. FERWRSCP BB A & R A
1) screen v. Hik
2) highly-regarded authorities 7 i 22 5 (R RUL,
3) sift v ik
4) take greatpainsto A Jyfifeeeee
5) singleout ik H
6) celebrity n. %R
7) setthetone for — Jy--o-eoiE FHEEIH
8) counterpart  v. [F]{T
9) bring:--to sh’snotice Sl ENIEE
10) initiate  v. A, JFURSZHE-
11) way ahead of the meeting ~ 7E2 A TFR A Z il
12) imminent  adj. EP¥5 K ZER)
13) stimulate one’s interestin G R A K2
14) lay a solid foundation for--+ Jy«-----F]  $L 5L FLAth
15) the life and soul of g K4 A4
16) ill-chosen  adj. HKIFAEFAY
17) adazzling display of [NZE 7R
18) professionalism  n. LkHiRE, BMLTE
19) contributors  n. FHEA
20) make an express promise i A U

2. EFRRLPHELARE-
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1) academic committee % R ZE 5143

2) Second Announcement 5 S4B AN
3) abstract form i CHEHR

4)  request for proposals Ui K pA

5) prospective speaker JiI (1% 5 H

6) proceedings SRR

7) hotel reservations  FE1H Tl E

8) sightseeing arrangements i 2 HE

9) panel n. /p4l

10) cutoff date 7 1E 3]
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1. ReSYEmBFESRE HNEARE;

2. REBMWHHIRESSBEIAHXKAT.
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1. BRSPS R A
1) godownthedrain £} it
2) withoutahitch Atk
3) drawup e
4) deserve serious attention  {HfF VIR
5) stick to the agenda &7 H &
6) make prompt adjustments {4 A i i A
7) work like mad P TAF
8) settle disputes  fRHRAIGY (Frifi)
9) delegate V. ZZYRELITECL el
10) keep a close watchon V)V &
11) popularization % }%
12) give preferential treatment  fL%F
13) miss the deadline 4 i 3IFR
14) inperson EH
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15) have every rightto  5E4 5 ARt
16) exhaustive  adj. T/

17) jeopardize v. G

18) readiness  n. JEE

19) drawtoanend 45K

20) end up on the shelf 2 =&

2. ERELHHEVARE:
1) admission procedure ¥R T4
2) highattendance &
3) briefing book  TAFEs
4) setup AiE TAE
5) online registrant  {E£&E M
6) onsite registration B3zl
7) large-scale conventions K4
8) pay one’s registration fees A 2%
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10) qualitative measurement & 1l &
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1. AeSYERmBFESRE HNEARE;

2. HeBWHHIFRESSBEIAHXKAT.

(=) FiEsEmg

1. B ERRSC B, TR 2UCE B T AR 00 S TR AL ST i TS
VR RO 7 45 J T A

2. ReBEARURSCANY, TR M 200U 3 00 RS A 4 T RO R AR 5

3. BBL RO E 7 A RSO N

() 5k

1. BB HTEERE SIS VUE B TR B8 AL SRR EEE . ERRT L
FH ) 190 L 5

2. BB AHREEHARBRVENAKES.

(7)) BTN

(R AT AN E S 2 il

1 A RUH 5L HEER

WRAE A T IIHE, S5 E ARSI N A A IR R R S
BORTRE S A EER A TR R S L T ARASR AR (R, B
LA TR [ 2 > R A% il FBUACN I P DR
—. BEREMSEESEHH
1. /e #bt

(SREIGE) k. WA, S8t %, RZEKF ML, 2009 4E 4 A% —/R
2. %4 H:

(SWMBREATGEY:  TITEm, HERFERFE AL, 2005 4 6 H 58—

(SRESELHEEY: RUEE T4, =58 E HhRtt, 2007 4F 8 HEE—IR

CHrb 4l i 45 008 B i) (e FD: ME g,  RIRACE R HRAE, 2004 4E 2 A
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55 IR
= RTARTHERER
AR A SRR R AZ T T AR LA TR ) 7
D AR E R E 2 BN S %,
2)  BRARANEESR L L H AR SEEAT AREAA)AY
3) TR L LS AR
4)  REWIEIRIC,  IE SR B .
5) CGAEMTERIESR . MR, NAZEHURRE R, IS ATREMKEE A QK AR ok
)i
6) AL IRE, A R R IR % SR R B A
7y EERAT A AR A I, RS R, AR TS AR B A R R
NDOE: R ESUE S 3
1. B RS H8H A% R — R B, Ao Bha AR A K4
IR N BRI AL ER, N AIER IR E B A2 IS 545, BRI 42 B0bA 1 5%
AN RS A 2 F BT OIS R T o RIS S B 2 A B R B R AR A2 (1 AR
s R EABATT AT i RER AR ) R
2. S E S FH NS PR AR — IR ST, JF LR YR 108 36 R 20 i BL
WRIEAT AT, AL AAT TR — S REAHE & R T T 2 IR LA o
M. RFamdl 5% EHE T
T ACURTE 1 i A0 KD e 2 R PSR PR3 MR A AR P v LA E ) SR T . i il
NAE fi RN RS AT i J SRR e AR 5 T o 2% 1 i B R A ARV TEE RN S AR SRR AR,
I WA LA AR 2 F ML AR R b AR
2. ARG WAL AR N B2, 1 RN 2y R (i B EE B - A D)
(IR H ME N 5 A T 20% 247, B85 A8 H 73BN Ay 30% Ze A, BT H o 30%
A, A 20% 754
3. AURRRHI B R A HE: FAe sl TR K 0e . DCEL PR IR AR IR AR L ek
SO T TRBEAR . SR 7 IR, A SCAR AR
4, ARFERIFE RN EY 150 7rdh. AURFERE SRR HEER, WM DEAEN
HIKA R

[1]

fisx: ARRIZE]

—. EERE
T B TR PR A S
1) additional furniture renta
2) technical seminar
3) welcome kit
T B3] T PR R S
1) raw space
2) floor plan
3) key accounts acquisition
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T AN IR AR
1.  What with the weather and what with the heavy load on board, the ship was late
getting to port.

A.to B.in C. for D. of
2. Thereisno spoilt children.
A. satisfaction B. satisfactory C. satisfied D. satisfying
3. The house was completed when he was drafted and sent to Iraq.
A. nothing but B. anything but
C. all but D. something but
4. Hehad imprudence not to lock the door before he left his house.
Al B. the C.a D.an
5. The boss spoke to the workers in a tone.
A. threatening B. threatened C. threat D. threats
6. After such a long separation, she was to see her lover.
A. every impatience B. all impatience
C. each impatience D. itself impatience
7. The invalid was very tired when he returned from the ride, so so that he
could not sit up.
A. many B. little C. much D. few
8. It would be foolish, mad, to sell your new car.
A. to say nothing of B. not to speak of
C. not to say D. not to mention

9. The youth who expects to get on in the world must make up his mind that,
what may, he will succeed.

A. coming B. comes C. come D. to come
10. Her future, whatever it held for her, would be her own making.
A. of B. from C. beyond D. like
BN
11. Having isolated on a remote island, with little work to occupy them, the soldiers
A B C
suffered from boredom and low spirits.
D
12. If the letter to be mailed was placed on the writing table an hour ago, it_is certain being there
A B C D
now.
13. The_ruling party could even lose its majority in the lower house of parliament, started a period
A B C
of prolonged struggling.
D
14. All those left undone may sound greatly in theory, but even the truest believer has great
A B C

difficulty when it comes to specifics.
D
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M. sepis

It is important for the conference or exhibition sponsor to involve the media, to the largest
possible (41> , in different phases of a conference or an exhibition. Such
involvement can not only help (42) he social impact of an individual C&E
event on the public, but can also help establish good working relationships between the C&E
industry and the media.

The media includes both industry media and mass media. The former includes trade papers,
journals, magazines and websites, which have immediate impacts on manufacturers and research
institutes. And the latter, the mass media—TYV, radios, newspapers, advertisements and websites,

has the widest (43) 0 the public and can make a professional C&E event the
focus of public attention.
Media involvement takes (44) in the preparation period, continuation period,

and conclusion period of a C&E event. Each period features particular objectives and
responsibilities.

In the preparation period, the sponsor makes use of the professional media to help attract
investors, exhibitors, expert teams and individuals to the event, while the mass media helps

(45) he interest and attention from the broad masses of the common people.
In the continuation period, with the establishment of a news centre in the C&E Centre, the event
sponsor can hold press conferences and media interviews at any time to (46)
nformation to and get timely feedback from the outside, while manufacturers can make good use
of this platform to promote sales of their products.

In the conclusion period, it is necessary to inform the media (47) ny
resolutions or achievements of the conference or exhibition. Authorities are often invited to make
comments on the event at the press conference. Time should be given for news reporters and
media representatives to (48) uestions in the second half of the press conference.
In (49) f media support, the C&E Centre can take responsibility for helping
the event sponsors to successfully meet all the above-mentioned undertakings. That is to say, the
C&E Centre can help (50> local media groups, organize press conferences,
provide related sites, equipment and service, and print and mail promotion brochures and
materials.

41. astonishment B. delight C. extent D. excitement

42. exclude B. export C. exterminate D. extend

43. explanation B. enlargement C. exposure D. expansion
44, offence B. effect C. root D. place

45. generate B. alleviate C. eradicate D. penetrate
46. lease B. release C. ease D. cease

47. of B. about C.on D. to

48. raise B. rise C. arise D. arouse
49. times B. case C. terms D. hope

50. construct B. contract C. contact D. counteract

T PR
Questions 61 to 65 are based on the following passage:
Once an experiment has been carried out and data collected and analyzed, scientists look for
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whatever pattern their results produce and try to formulate a hypothesis that explains all the facts
observed in an experiment. In developing a hypothesis, scientists employ methods of induction to
generalize from the experiment's results to predict future outcomes, and deduction to infer new
facts from experimental results.

Formulating a hypothesis may be difficult for scientists because there may not be enough
information provided by a single experiment, or the experiment's conclusion may not fit old
theories. Sometimes scientists do not have any prior idea of a hypothesis before they start their
investigations, but often scientists start out with a working hypothesis that will be proved or
disproved by the results of the experiment. Scientific hypotheses can be useful, just as hunches
and intuition can be useful in everyday life. But they can also be problematic because they tempt
scientists, either deliberately or unconsciously, to favor data that support their ideas. Scientists
generally take great care to avoid bias, but it remains an ever-present threat. Throughout the
history of science, numerous researchers have fallen into this trap, either in the hope of
self-advancement or because they firmly believe their ideas to be true.

If a hypothesis is borne out by repeated experiments, it becomes a theory — an explanation
that seems to consistently fit with the facts. The ability to predict new facts or events is a key test
of a scientific theory. In the 17th century German astronomer Johannes Kepler proposed three
theories concerning the motions of planets. Kepler's theories of planetary orbits were confirmed
when they were used to predict the future paths of the planets. On the other hand, when theories
fail to provide suitable predictions, these failures may suggest new experiments and new
explanations that may lead to new discoveries. For instance, in 1928 British microbiologist
Frederick Griffith discovered that the genes of dead virulent bacteria could transform harmless
bacteria into virulent ones. The prevailing theory at the time was that genes were made of proteins.
But studies performed by Canadian-born American bacteriologist Oswald Avery and colleagues in
the 1930s repeatedly showed that the transforming gene was active even in bacteria from which
protein was removed. The failure to prove that genes were composed of proteins spurred Avery to
construct different experiments and by 1944 Avery and his colleagues had found that genes were
composed of deoxyribonucleic acid (DNA), not proteins.

61. Scientists formulate a hypothesis through experimental results by
A) determining a hypothesis from their hunches and intuitions
B) making a generalization or deduction from experimental results
C) producing inferences from the general scientific principles
D) making prediction based on the old theories

62. What is the ever-present threat facing scientists in making scientific hypothesis?
A) Scientists are tempted to believe only in data that support their hypothesis.
B) Scientists may have a biased attitude to other scientists' investigation.
C) Scientists may produce their hypotheses on some old theories.
D) Scientist may fall into a trap set by other scientists.

63. The example of Kepler's theories demonstrates that
A) the scientific theories may be confirmed by its ability to predict new facts
B) the theory's failure to predict new facts may lead to new discoveries
C) the key test of a scientific theory is whether it can suggest new experiments
D) all scientific theories are able to provide suitable predictions about new facts
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64. contributes to the new discovery of the composition of genes.
A) The theory that harmless bacteria could be transformed into virulent ones
B) The study of the composition of DNA in dead bacteria
C) The failure to prove the theory that genes were made of proteins
D) The scientific experiment about the function of protein
65. What is the main idea of this passage?
A) The problematic aspect of a hypothesis and its practical solution.
B) Methods to avoid prejudice in the formulation of a hypothesis.
C) The difficulties in the formulation of a hypothesis.
D) The formulation of a hypothesis and the test of its forthcoming theory.

Questions 66 to70 are based on the following passage:

Of all the linguistic frauds, the lexicon of business is the worst. It's the one that does the most
damage to the English language. The business world is riddled with meaningless jargon, a mix of
euphemisms designed to deceive, clumsily constructed slang and inflated terminology that aims to
make the ordinary seem extraordinary.

Several weeks ago, Westpac chief executive, David Morgan, in saying it had become harder for
banks to cut costs by cutting staff and closing branches, said, "We have taken all the low-hanging
fruit.”

BHP Billiton Thermal Coal president, Mike Oppenheimer, must have had a head rush when he
called a new mine "an important part of BHP Billiton's focus is to manage a high-quality, diverse
asset base with an underlying strategic commitment to accelerate the movement towards greater
customer service." No coal mine was ever described in such exciting words.

Human resources staff become "personal development officers," bad loans are "non- performing,"
and "customer relationship management" is as much about identifying the least profitable ones as
it is about targeting big spenders.

Nearly 60 years ago, in his essay "Politics and the English Language," British author George
Orwell said the aim was to mislead: "When there is a gap between one's real and one's declared
aims, one turns instinctively to long words and exhausted idioms."

William Lutz, an English professor who teaches plain language to US corporations, says the
trend is getting worse. "What it (management jargon) encourages is not only sloppy management
practices; it encourages you to do any damn thing you want because there is no relationship
between your actions and any specific vocabulary," he said. "You can say you're meeting customer
expectations because nobody knows what it means."

Sloppy jargon is why management theory is now regarded as a joke.
As Henry Mintzberg puts it: "When does management end and thinking begin?"

66. What damage does business jargon do to the English language?
A) English is not as pure as it was any more.

B) Business jargon isolates the language from thinking.

C) Language becomes a tool to deceive people.

D) Too many big words and clichés are used.
67. The widely used jargon in the business world is meant to

A) mislead customers B) disguise frauds
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C) confuse readers D) express enthusiasm
68. What can we learn from the author's comment on Mike Oppenheimer's remarks?
A) The author is being sarcastic.
B) The author thinks it a slip of tongue.
C) The author is excited about the coal mine.
D) The author thinks highly of Mike Oppenheimer.
69. The word "exhausted" in the last line in paragraph 5 most probably means
A) worn-out B) over-used C) unexpected D) plain
70. Management theory would be taken seriously when
A) it employs simple language
B) undesirable management practices end
C) the current trend turns for the better
A) people mean what they say

PEL ) T
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1) If you have one security guard station at the entrance to the exhibition hall, at the very least it
will act as a deterrent to people who do not belong to your group.
2)  FEINERZEER S MM ARRS, LB 2 AR 0 e RS et i i BEE

. 5

As a sales executive in an exhibition team, how can you combine various sales methods in
exhibitor acquisition work according to different functions?
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